
 

Family Advisory Board #22 
Thursday, February 13, 2019 

The Morris Koppelman Center 
6:00pm - 8:00pm 

Attendance:  

● 6 UB backbone staff (Kassa Belay, Danielle Augustine, David Harrington, Dionne 
Grayman, Rose Anello, Amelia Thompson) 

● 18 FAB members  
● 1 Prospective FAB member 
● 1 Funder representative 

Objectives 

1. Share Discovering Brownsville Together updates 
2. FAB Fellowship Announcement 
3. Discuss FAB Leadership at Leadership Council meeting 
4. Review & Refine Shane’s Inspiration Playground site selection criteria 
5. Discuss Robin Hood FUEL Community Challenge and Advisory Board 

Meeting Takeaways 

● FAB members are invited to apply to serve on the Robin Hood FUEL Community 
Challenge Selection Committee by Friday, February, 21st.  

● FAB members are invited to attend an event related to support the Brownsville 
Neighborhood Empowerment Network. 

● UB will synthesize notes from the Shane’s Inspiration group sessions toward developing 
selection criteria for identifying a favorable park option 

Icebreaker: How does the Learning Landscapes project provide a “Lift Off” experience 
for young children from Brownsville? 

● Bahsirah Okeh: United for Brownsville creates an experience for children to lift off 
because I remember we were talking about how Brownsville feels for children. And we 
can confidently say it’s a place that definitely encourages learning and feels like home. 

● Ashanti Walker: Learning Landscapes provides a lift off experience for young children 
here in Brownsville by keeping them engaged in the shopping experience and by helping 
them to read and memorize the animals and have a nice experience shopping out with 
their parents. 

● Jahvene Pesnell: I believe the lift off of the children of Brownsville is a good experience 
because it encourages them to go to the store and not be bored and look forward to 
doing something rather than be bothersome. 
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● Jamar Vailes: I believe our project expresses lift off because it provides our kids equity 
and success over other neighborhoods when we didn’t have it before. In most 
neighborhoods especially around this time of the census, Brownsville wasn’t getting 
funding like others. This helps kids achieve that by success.  

● Novelette Neil Holness: Learning Landscapes helps parents to be involved in their 
children’s learning activities so while parents are busy children have the opportunity to 
learn while parents are busy doing what they’re doing. 

● Jeff Wade: What I remember is related to the 30-million-word gap. What this does 
because we are busy as parents is provide opportunity to interact with children without 
having to give directions because we’re teaching them without giving directions and 
orders which is what we do normally. We rarely have time to talk to our children because 
we’re busy trying to get them from here. There’s only so much time in the day from home 
to school to done doing homework to preparing for tomorrow, to bathing to laying out 
clothes. So, this gives us the opportunity to talk to our children not just to impart wisdom 
but morals and scruples in our children too. 

● Rose Anello: Learning Landscapes is a lift off experience for kids because its 
empowering their parents to be leaders and their first teachers. It gives them the tools in 
everyday spaces to be teaching their kids at all times.  

● Shermaine Alexander: Learning Landscapes gives the kids an opportunity to be involved 
and learning is fun and going to the supermarket with their parents. There’s so much 
things to do, fruit and vegetables, the colors. They’re learning while they’re shopping. 
The kids are more involved. They’re exploring their environment.  

● Athenia Rodney: The lift off experience was created with Learning Landscape for young 
children in Brownsville by encouraging family conversation around colors, weight, 
shapes and different types of produce all while doing a life necessity of shopping at the 
supermarket.  

● Maria Solorzano: This is a lift off experience because it improves language and social 
skills. It is very important for kids zero to five (years old). We focus on zero to three 
(years old) but some kids when they are five, they do not read yet. And when we go to 
supermarket for the experience it is a good tool to give to us to teach our kids. Because 
they ask e what does the sign say because they don’t read yet. We improve their 
language when we read the sign and teach them what it is about. It is good because the 
sign teaches them to eat healthy. All the signs were beautiful and it is nice because this 
is the way they learn.  

● Evelyn Valazuez: The lift off experience is a bonding experience between the parent and 
the child. Not only the parent and the child but it is the bonding between the community 
members and the child because each one teaches one. Not only is it a bonding, but it 
can also redirect the child if a child is having a temper tantrum in the store you can 
redirect them to look at the card and look at the animals.  

● Francesca Stephen Alexis: Lift off means a look back on the history and greatness of 
Brownsville and means a hand up to my children’s generation so they can be greater 
than what I am and Brownsville was thought of. And they can experience the world 
through different eyes. 

● David Alexis: The lift off experience that Learning Landscapes provides is the chance to 
transform what could be a frustrating experience for parents and kids into a new 
adventure that creates new opportunities to build strengths, to build new paths and 
something that will eventually build a base that can serve as an opportunity to give them 
the advantages they need to  manifest their best selves. 
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● Julissy Acosta: I hope this lift off experience is able to really touch not only parents and 
children but the whole community to bring us together around not only teaching our 
children but also developing their language, their brain development and their social and 
emotional skills which is really what is essential to become greater than our parents that 
will lift us up into another dimension another world into what we thought was possible. 

● Dionne Grayman: The Learning Landscapes campaign shatters the myth that black and 
brown parents don’t care about their children, are not present in their child’s 
development. It exposes the lie about this community. Lift off is not an internal barrier it’s 
an external barrier. We can lift off once it’s once we remove the barrier it’ll help us 
achieve heights. We do that under our own power. It’s community-led, 
community-driven, community-built and harnesses the power of the community and lifts 
us as experts in our lived experience as the right and true and accurate expertise to 
guide this process.  

● Amelia Thompson: Learning Landscapes allows parents to reimagine common spaces 
as learning spaces and I believe that’ll translate to other spaces.  

● Mackenzie Swirbul (Robin Hood): Coming from an outsider’s perspective and seeing lots 
of projects that might look similar to this outside of Brownsville, it’s so impressive to see 
how you all played a role in designing this. And community-led and community-driven 
that’s exactly what this is. 

● Taurean Lewis: The Learning Landscape project for me as a parent allows me the 
opportunity to get a peace of mind while in the supermarket like today while shopping for 
all of the food for tonight. My daughter fell in love with Blake because he has an afro like 
her. Children see something that’s related to their culture. Something that kind of looks 
like them. It’s an insect and that’s a plus because my daughter loves insects. The fact 
that he has an afro like her was a plus. My husband also fell in love with it because he 
and my daughter did the scavenger hunt through the supermarket while I was shopping. 
So, it gave me a few moments to get my thoughts back together.  

● Naimah Walker Harris: When they first approached us about Learning Landscapes and 
showed us all these different characters of what they were going to put up in the 
supermarket to introduce our children to this whole idea of the city as a place where you 
can learn. We took this idea and said we want to personalize it and make it Brownsville’s 
own. So, when my daughter goes into the supermarket and sees Blake she says, “Oh 
mommy look, that’s Blake like the Blake Avenue. That’s Bake like the street name right 
mommy.” I say, “Yeah, very good.” And she immediately takes ownership of that 
bumblebee and immediately sees herself. She says, “That’s what we were working on.” 
And although she really didn’t have much to do with it, she takes ownership and she 
remembers from the beginning until now. The lift off to me in this experience is that not 
only are we taking the opportunity to speak to our children about fruit and vegetables 
and things we seeing the supermarket. But also, we are taking them on a journey of 
rediscovery and reinvention. We are reinventing our spaces here in Brownsville, the 
whole of Brownsville and I love that. 

● Pamela Fuller: I shopped at Cherry Valley and Food Bazaar but mostly at Cherry Valley. 
Just this week Tuesday, I went in to Cherry Valley and as I was going in a little girl was 
picking up the poster card. I was like okay now I can take my grandkids with me because 
they will be focused on that and I don’t have to rush through. And I’m really proud of that. 
It’s really working and I’m seeing it because I’m in Cherry Valley two and three times a 
week. And they are picking up the poster cards right there in the front and they want their 
stickers. 
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● Adam Diop: I love it because I have seen the clip which was very amazing to me. It is a 
supermarket that I go to and I’m planning to go there more often. 

● David Harrington: When I began working at UB, I was told not to Google Brownsville. 
Now there is positive news about Brownsville that is being shown around the country so 
Learning Landscapes is working to change the negative narrative. 

● Kassa Belay: The clip has been shown in 11 other states and counting. This is a lift off 
experience for children and the FAB.  

FAB Welcome 

Given the limited time in this meeting, the prospective member will return next month.  

New and Updates 

● Family Co-Op: Third Site: UB is currently recruiting families to attend the Family Co-Op 
at both sites: 

o Morris Koppelman Center (Saturdays, 10:00 am – 12:00 pm) 
o Greg Jackson Center (Saturdays, 2: 00 pm – 4:00 pm) 

● Interested families with children 0 to 3 years old could begin this Saturday. UB has 
been broadly sharing information about joining the Family Coop.  

● FAB members can collect interested families’ contact information and share with the 
Family Ambassador to reach out to prospective families  

● Participants will have the opportunity to experience the following activities during 
Black History Month 

o Visitor: Miriam Robertson, Director of The Heritage House 
o Garrett Morgan - street lights; Red Light, Green Light by Vumie Heo 
o Field Trip: Greg Jackson Center, story time (with all three sites) with a parent 

who will be reading her book 
● Learning Landscapes  

● Officially launched  
● Press coverage includes NY1 (January 31st), The City (February 7th) and 

Brooklyn 12 and has been viewed in 11 other states  

FAB Fellowship Opportunity 

● Athenia Rodney awarded FAB Fellowship following blind hiring process  
● The results were a demonstration of the power of collective decision making  

● The goal of the fellowship is to support FAB members’ professional development goals 
and offer a professional development opportunity to the Fellow 

FAB and Leadership Council Meeting  

● FAB members shared UB updates and co-facilitated breakout groups for UB Case 
Studies 

● Leadership Council members were very engaged in identifying challenges and 
opportunities presented through the Case Studies  

o Experience demonstrates the leadership capacity of the FAB, need to have 
members at tables of influence where decisions are made that impact their 
community  

o The work we do is not hard work it’s heart work  

Shane’s Inspiration and Inclusive Playground 
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● After December meeting, UB expressed it needs more time because the single park 
location option offered felt like FAB and UB were being directed to select this part  

● Need to shift the conversation to what works best for Brownsville: 

o  Questions 

▪ Accessible bathroom alternatives? 

● NYCHA or School bathrooms nearby  

● Porta Potties 

o Osborne Park concerns:  

▪ Not centrally located or near public transportation  

▪ Borders industrial/ non-residential zone; concerns about air quality 
because park is near eight lanes of traffic  

● In small groups, participants reviewed Inclusive Playground site criteria 
suggestions and refined the list by answering the following questions: 

▪ What is missing from this list? 
▪ Which criteria speak to equity? If none, what would you add? 
▪ Rank them in order of priority (high, medium, low)  
▪ Rankings are not mutually exclusive 

Robin Hood (RH) Fund for Early Learning: Community Challenge Opportunity 

● The Fund for Early Learning (FUEL) at Robin Hood is a five-year fund focused on 
improving language and social-emotional outcomes for 0-to-3-year-olds living in New 
York City 

● In addition to its traditional grantmaking, FUEL raised $10 million to run a challenge 
competition across the five boroughs 

● Since May 2019, RH has worked to design and build a community-focused challenge 
that is now called “FUEL for 50”  

o “Fueling” 50 nonprofit organizations with funding and technical assistance 
towards new or existing projects that support parents and caregivers of young 
children. Can be a faith-based institution if it has a 501c3 partnership. Nonprofit 
has to be in development for at least a year and has financial documents to 
support that. 501c3 does not need to be NYC-based but project must be based in 
the five boroughs  

o Community driven solutions to support parents’ ability to support children’s health 
development 

o Goal is also to shift traditional grantmaking practices 

● Three Rounds (all unrestricted funding awarded):  

o Round 1: Celebrated ideas (50) will receive a $25K reward to spur interest 
among more funders  

o Round 2: Refinement of ideas and technical assistance will be provided and 10 
will receive $250K each (awardees will be provided a year to test project idea 
and assess progress toward key benchmarks) 
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o Round 3: Three top ideas will be selected to support redistribution of over $3 
million (at this stage there is an interest in scaling projects within other 
communities)  

● Winners will receive technical assistance 

● Campaign will launch at the end of March. 

● Selection committee will be formed (16 members) and will include two members of the 
FAB. RH is looking for community members  

● Participants will receive $750 for participation (award can be donated to a nonprofit of 
their choice). Application due Friday, February 21st, 2019. Website will be developed 
that includes photo about committee members (at least 4 will be community members). 

● There will be an informational workshop but application is expected not to serve as 
barrier to submission 

Brownsville Neighborhood Empowerment Network (BNEN) 

● The Brownsville Neighborhood Empowerment Network is implementing a community-led 
vision for the equitable development of Brownsville through the creation of a new 
Community Land Trust (BVCLT). The BVCLT will develop and preserve permanently 
affordable housing for low income households as well as vibrant public spaces, and 
assure that residents have power to shape the future of their neighborhood. 

● March 20th from 6:00 to 9:00 pm there is a cultivation event planned for the Gregory 
Jackson 

● This project was developed in response to the Brownsville Plan to develop affordable 
housing. This project is called the Livonia 4.  

 

Reality Check Survey Data 
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This was among the highest-rated meetings UB has had, with the word cloud revealing the 
focus on different types of opportunities for the FAB to take on increasing roles in projects that 
impact the community in positive ways. There was tremendous appreciation for the presence of 
Mackenzie Swirbul from Robin Hood at the meeting to observe, participate, and offer an exciting 
new opportunity to the FAB. The following quotation about things that worked well at the 
meeting captures the learning of the day: “Teach one, reach one. Reaching out to the 
community members to help broaden ways to make our community society better for the next 
generation.” 
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